In the swim? 


Summer means swimming pools, but 
according to a Federal Trade Commis- 
sion (FTC) report, there are some 
problems associated with buying a pool 
that require serious attention. 


FTC’s report, which tabulated 
both industry & consumer testimony at 
public hearings conducted by FTC’s 
New York City regional office, found 
that consumers have difficulty getting 
defective pools — especially above- 
ground pools — fixed because of dis- 
putes among manufacturers, retailers 
& installers as to who is responsible for 
the problem. Defects that led to the 
disputes were mainly associated with 
the vinyl linings in above-ground pools. 
This failure to correct defective pools 
is further highlighted by the fact that 
most pool buyers cannot afford to fi- 
nance a court action & simultaneously 
make payments on a pool. The report 
also found that consumers tend to be 
especially vulnerable to misleading 
claims made by salesmen because they 
lack knowledge about buying pools & 
because of the variety of pools on the 
market. 


The report suggests that to avoid 
the problems associated with buying a 
swimming pool, consumers should fol- 
low these precautions: 

@ Look out for “bait-&-switch” 
tactics — for example, if an advertise- 
ment offers a low-priced pool ($500- 
$800) & the salesman then disparages it 
& offers you a “better” pool for more 
money. 


e@ Find out the reputation of the 
company that is selling the pool — 
especially how long it has been in busi- 
ness & whether the firm is located in 
the community. 

e Try to get from the dealer the 
names of recent buyers so that you can 
contact them to find out if they are 
satisfied with their pool. 

®@ Before deciding on a particular 
pool, read the warranty & any other 
documents carefully to find out if you 
must pay part of any repair costs under 
the warranty. 

@ Find out if the terms of the sale 
require signing for a loan or mortgage 
as part of the contract (report notes 
that many sales contracts include a lien 
that may be attached to the consumer’s 
home if he does not make his pay- 
ments). 

@ Once you have decided to buy a 
pool, make sure that any local require- 
ments for permits or zoning variances 
are met. 


FTC says that if you have a com- 
plaint against a swimming pool com- 
pany & can get no action, you should 
complain to your local consumer office 
or law enforcement agency. For more 
information on swimming pool prob- 
lems, you can order a copy of the FTC 
report—Vew York Regional Office 
Staff Report on Swimming Pool 
Hearings—from the Superintendent of 
Documents, Government Printing Of- 
fice, Washington, DC 20402 (while the 
report costs 65¢ each, there will be a 
minimum charge of $1 for each order). 
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New health law 


President Ford has signed a new law that will expand health education & 
information programs across the country & will also strengthen existing pro- 
grams to combat communicable diseases & lead-based paint poisoning. 


Entitled the National Consumer Health Information & Health Promotion 
Act of 1976, the new law will: 

e@ Authorize grants & contracts to develop health information programs for 
use by schools & to develop model curriculums for the training of educational & 
health professionals. In addition, the law requires the establishment of an 
Office of Health Information & Health Promotion in Health, Education & 
Welfare Dept. (HEW), which will act as a national information clearinghouse 
on matters involving health. 

e Extend for 3 years & expand grants for control & prevention of com- 
municable diseases, rat control & immunization programs. Law also gives 
HEW Secretary authority to extend temporary assistance to states & localities 
in meeting health emergencies such as epidemics. 

e Extend & expand national program to control venereal diseases. In the 
law, Congress reported that venereal disease occurs in epidemic proportions in 
this country, but the number of patients with venereal disease reported to 
public health authorities is only a fraction of those actually infected. 

e Extend the Lead-Based Paint Poisoning Prevention Program & give the 
Federal agencies involved—HEW, Housing & Urban Development Dept. 
(HUD) & Consumer Product Safety Commission (CPSC)—new authorities, 
including the requirement that CPSC determine whether the current maximum 
lead level allowed in paints (0.5%) is safe. If CPSC finds another level to be safe, it 
can change the definition of “lead-based paint,” which would then change the 
amount of lead that can be used in paint. 


Justice sues legal association 


Charging that price competition has been restrained in the legal profes- 
sion, Justice Dept. has filed a civil antitrust suit against the American Bar 
Association (ABA), alleging that this professional organization prohibits 
lawyers from engaging in price & other advertising about the availability & cost 
of legal services. 


According to Justice’s complaint, ABA’s Code of Professional Responsibil- 
ity (its code of ethics) has had the effect of depriving consumers of the opportun- 
ity to obtain information about the cost & availability of legal services. In 
addition, the complaint charges that lawyers have been restrained in their 
ability to make legal services readily & fully available to consumers — for 
example, through the development & advertising of legal clinics. 


Contesting Justice’s allegations, ABA officials contacted by CONSUMER 
NEWS contend that the code is a model only, having no binding effect on ABA’s 
200,000 members or state & county bar associations. ABA officials also state 
that in February, the code was liberalized to allow some advertising in legal 
directories & the Yellow Pages. 


Justice’s complaint asks that ABA be required to cancel those provisions in 
its code & other rules & statements that have the purpose or effect of suppres- 
sing or restricting advertising by lawyers. 





Prevention & escape 


Practicing fire prevention & 
knowing what to do if fire actually 
strikes are the best ways to protect 
your family against home fires. Ac- 
cording to a new study just released 
by National Bureau of Standards’ 
(NBS) National Fire Protection As- 
sociation (NFPA), most fire deaths 
occur in the home & are usually the 
result of carelessly left cigarettes, 
pipes & cigars, which can ignite 
nearby home furnishings. Other com- 
mon causes of home fires are (1) fur- 
nishings ignited by an open flame 
(such as matches) & (2) transportation 
fires, apparel fires & residential fires 
caused by heating & cooking equip- 
ment. 


The study found that building 
contents—not the building itself—are 
the most likely starting points for a 
fatal fire. Therefore, to guard against 
fire in your home, National Fire Pre- 
vention & Control Administration 
(NFPCA) suggests that you make the 
inside of your home as safe as possible 
by following some simple procedures 
including: 

@ Properly disposing of smoking 
materials before going to sleep. This is 
critical for any consumer who persists 
in smoking in bed (all fire officials 
strongly advise against it), but it also 
applies if you have been smoking on the 
couch or in a chair. 

® Clearing out accumulated trash 
in the garage, basement & expecially 
around room heaters & furnaces. 

@ Keeping flammable fuels—such 
as kerosene & gasoline—stored outside 
of the house & not in glass containers, 
which can break. 

© Scrutinizing your cooking habits 
—dangling sleeves that can touch a hot 
burner—& household heating systems 
to avoid careless accidents. 

@ Keeping matches & lighters out 
of the reach of children. 


Even if you have taken fire pre- 
vention steps such as these, fire can 
still strike; therefore, it is a good idea 
to have a planned escape that you can 
put into practice. You can ask your 
local fire department to help you de- 
velop an escape plan. According to 
NFPCA, every family should develop 
& practice a fire escape plan that pro- 
vides for 2 exits from each room & a 
common meeting point outside the 
building. Other important points to 
remember if fire strikes are: 

1. Do not stop to gather valuables 
or try to fight the fire—aunless it is con- 
fined to a small area. Get your family 
out as soon as possible & then contact 
the fire department for help. 

2. Doors can act as barriers to 
smoke & heat & should be kept shut if 
there is another escape method. 

3. Do not lock yourself in so sec- 
urely to prevent crime that you & your 
family cannot get out of your home in an 
emergency. 


For more information, contact 
National Fire Prevention & Control 
Administration. 
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Smoking out home fires 


Each year it is predicted that 12,000 people die in home fires while another 
300,000 receive some injury. At the same time, Commerce Dept. reports that 
the estimated 4.5 million residential fires that occur annually result in a loss of 
property estimated to cost consumers $4 billion. 


To reduce the number of household fires & the resulting injuries & prop- 
erty loss due to fires, National Fire Prevention & Control Administration 
(NFPCA) & National Bureau of Standard’s (NBS) Center for Fire Research 
have been looking into the use of smoke detection devices in the home. Follow- 


ing is a report on what these agencies found out about smoke detectors & their 
use for the consumer: 


Smoke detectors are sensing devices that blare at the first sign of smoke, 
thus alerting a family to the possibility of fire, sometimes within seconds of 
when the fire actually starts. Because the device is designed to detect smoke, 
recent studies indicate that it has the potential to prevent up to 41% of the 
deaths due to home fire. This is because smoke inhalation, rather than heat or 
flames, is estimated to cause between 50% & 75% of all fire fatalities. 


Smoke detectors have been on the market for several years but only 
recently have they begun to be advertised & sold for consumer use. In the past, 
smoke detectors were sold mainly to contractors who installed them in new 
homes. This past year, however, some larger companies began advertising 
campaigns to sell smoke detectors to owners of older houses. 


But while there is a variety of brands—at least 18—on today’s market, 
NFPCA reports that smoke detectors differ in types & in quality. There are 2 
basic kinds of smoke detectors sold for home use. (Referred to as “Photoelec- 
tric” & Ionization” detectors, depending upon the method used to detect smoke, 
either kind of device is suitable for warning of fire, & each contains a small 
leather-lunged horn intended to rouse the soundest sleeper.) NFPCA describes 
the advantages & disadvantages of the 2 types of detectors as follows: 


1. Photoelectric detectors—These devices use household current but have 
a tendency to become less sensitive with age & have alight source that burns out 
eventually, requiring replacement. Light source usually lasts 3 to 5 years. 

2. Ion detectors—These devices can use either household current or bat- 
teries. These, unlike photoelectric detectors, become more sensitive over time 
& have a greater tendency than photoelectric detectors to false alarm, a ten- 
dency that increases with age. Because they can be battery-operated, ion 
detectors are convenient since they are totally self-contained & can be installed 
anywhere. But some models require monthly adjustments to compensate for 
declining battery power. In all models, the batteries must be replaced every 
year. 


Besides these differences in sensitivity & convenience of operations, smoke 
detectors vary little in appearance or price. But according to NFPCA, they can 
differ significantly in quality so consumers interested in purchasing a smoke 
detector should shop for their product carefully. NFPCA suggests taking these 
steps: 

@ Make sure your unit satisfies the major requirements for any smoke 
detector used in the home: (1) it should not malfunction; (2) it should not false 
alarm; & (3) it should not require more than minimum maintenance. 

© Look for alarms certified by a nationally recognized testing organization. 
These organizations develop standards that the product must meet before it can 
be certified. 

@ Make sure you can test the device to insure it is functioning properly. 


For more information on smoke detectors, write the Office of Information 
Services, National Fire Prevention & Control Administration, Commerce 
Dept., Washington, DC 20230, or call (202) 634-7663. 
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Home canning lids: How good are they? 


Last year consumers had problems getting jar lids for home canning. This 
year—with plenty of lids—consumers are concerned about the reliability of 
some of the new lid brands on the market. New brands tend to be made of 
different materials or use a different system for sealing. 


Pennsylvania State University College of Agriculture has released the 
findings of its study on the sealing performance of jar lids for home canning. In 
evaluating 8 new brands of lids, the school used lids made by Ball Co. as a 
criterion because of Ball’s reputation (a reputation that the researchers say also 
is held by canning lids made by other established companies). Although the 
study reports which of the new lids passed the sealing tests & which did not 
pass, the school’s study is not intended as an endorsement of any product. Also, 
researchers did not test all the different new lids on the market, so the study is 
not complete. 


Findings of the study are below, giving name of the product, manufacturer 
& test results: 
Pass Fail 
1. ANCHOR HOCKING 1. IBERIA 
made by: Anchor Hocking made by: Iberia USA Inc. 
device used: one piece metal lid device used: metal dome used with regular 
results: no lid failures; performance excel- screw bands 
lent results: 56 out of 64 lids failed 
2. JAR-LID 
7 po Toh Klik-It Cor made by: Jar-Lid Corp. 
device used: one since taki lid device used: plastic disc plus metal screw 
results: no lid failures; performance excel- band which had to remain on the jar until 


lent opened 
. results: 23 out of 64 lids failed 
3. MAGIC BUTTON 


made by: Owens-Illinois + 


eee : ae eee re made by: Plast-O-Products Co. 
device used: metal dome type lid used with device used: plastic dome type lid used 
regular screw bands 


eg tebe ins with regular screw bands 
results: 2 out of 64 lids failed results: 20 out of 64 lids failed 
4. TORQUE-RITE . ROCKWELL 
made by: Edison Packaging Co. made by: American Service Corp. 
device used: metal dome type lid used with device used: stainless steel dome with a 
regular metal screw band 


separate gasket ring used with regular 
results: no lid failures; performance excel- metal screw bands 
lent results: 29 out of 64 lids failed 


Home canning lids: Whose responsibility? 


Because jurisdictional problems concerning who has authority to test & 
control canning equipment have yet to be resolved, Federal agencies involved 
in the home canning issue—Agriculture Dept., Consumer Product Safety 
Commission (CPSC) & Food & Drug Administration (FDA)—have not been 
able to pre-test canning lids before they are sold to consumers. Question 
remains whether any of these agencies will get this authority or whether they 
will have to respond to problems of ineffectiveness or poor design after the 
products are in consumers’ hands & they begin to complain. 


To determine each agency’s responsibilities, the following steps have been 
taken: 

@ FDA & CPSC have drawn up a memorandum of understanding to iron out 
problems of jurisdiction. When the memo is agreed to & signed by both agen- 
cies, it will be published in the Federal Register. 

e FDA has included canning equipment in its definition of “indirect food 
additives.” This means that FDA will test the materials (& already has) such as 
lacquers & sealing compound used in the lids to insure that they are safe. 

© CPSC is re-evaluating its legal authority to determine whether “food” & 
certain food-related products such as lids can be classified as a “consumer 
product” & thus come under CPSC’s authority under the Consumer Product 
Safety Act. 

e Agriculture is continuing its efforts to inform consumers of proper can- 
ning procedures through the publication of booklets & consumer advisories. 
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Camping safety 


Camping out during the summer 
months can be an enjoyable experience 
but, according to Consumer Product 
Safety Commission (CPSC), sleeping 
bags & tents can turn fun into tragedy if 
children & campers fail to be cautious, 
especially around fires. 


Although there are voluntary in- 
dustry standards on tent & sleeping 
bag flammability, CPSC feels that 
more needs to be done to protect con- 
sumers. CPSC is therefore working on 
the development ofa safety standard to 
diminish the flammability hazards as- 
sociated with tents. However, until 
these standards are established—& 
even after they go into effect—CPSC 
warns that consumers should still as- 
sume that tents & sleeping bags are 
flammable & should follow these safety 
tips to avoid accidents: 

®@ Keep stoves, lanterns & candles 
out of tents. 


@ Place campfires & stoves away 
from tents or sleeping gear & keep the 
fire downwind. 


e Extinguish fires before going to 
sleep. 


® Keep eooking, heating & light- 
ing equipment in good repair & follow 
instructions in its use. 


® Do not smoke cigarettes, pipes 
or cigars near sleeping bags. 

@ Avoid using carbon monoxide re- 
leasing charcoal & catalytic products in 
unventilated areas. 

e Transport flammable liquids in 
safety containers, keep them capped, 
out of tents & away from children. 


For more information on camping 
safety, contact Consumer Product 
Safety Commission, Washington, DC 
20207. 


Say ‘no’ 


Environmental Protection 
Agency (EPA) is urging consumers not 
to buy weed killing pesticides being ad- 
vertised by telephone calls. EPA has 
found that many of the products being 
sold by phone calls do not perform as 
represented. 

If you get a call from someone try- 
ing to sell you pesticides, EPA 
suggests that, unless it is from a reput- 
able agent whom you know, you should 
make it clear that you are not in- 
terested in & will not pay for the weed 
control products. EPA reports that 
hesitant consumers have sometimes 
been shipped the products COD. EPA 
also asks that if you receive one of these 
calls, you keep an accurate account of 
what was said & then report the matter 
immediately to your EPA regional of- 
fice (listed in the phone book). Helpful 
information for EPA would include: 
date of call; caller’s name, company & 
telephone number; product; manufac- 
turer; & EPA registration number of 
the product if one exists. 
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. 
Warnings! 

MATCHES—Federal Aviation Administra- 
tion (FAA) has issued a warning to air travelers 
that it is both dangerous & illegal to carry loose 
book matches in any carry-on or checked luggage. 
FAA said that twice in the last 2 months it has 
received reports of matches starting fires in lug- 
gage. Usually these fires are small & involve only 
the traveller’s belongings, but, according to the 
agency, there is always the danger of a small fire 
becoming a large one or triggering an explosion in 
an airplane in flight. 


Because loose matches are considered hazard- 
ous materials on planes, putting them in suitcases 
to be loaded on a plane violates FAA regulations & 
if a consumer is caught doing this, he could be fined 
a penalty of up to $10,000. FAA said, however, that 
matches can be legally carried in luggage when they 
are tightly packed in a closed container within the 
suitcase. FAA added that consumers can also safely 
carry small amounts of matchbooks or a cigarette 
lighter in purses, pockets or in satchels without 
being subject to fines. 


MOTORCYCLES—National Highway Traf- 

fic Safety Administration (NHTSA) is warning 
owners of 1974 'Yri-Sport, 3-wheeled motorcycles 
manufactured by Alsport Inc., that their vehi- 
cles may be subject to wheel separations, chain fail- 
ures & control arm separations. NHTSA has re- 
ceived reports from both owners & dealers describ- 
ing such failures & reporting accidents that re- 
sulted in property damage or injuries. 
What to do: If you own one of these motorcycles, 
NHTSA recommends that you return it im- 
mediately to your dealer for inspection & corrective 
action. NHTSA also requests that if you have had 
problems such as the ones stated above, that you 
report the circumstances—including the model of 
the motorcycle, identity of the component that 
failed, whether failure resulted in an accident & 
whether an accident resulted in personal injury or 
property damage—to Office of Consumer Services, 
N40-41, National Highway Traffic Safety Adminis- 
tration, Washington, DC 20590. 

NHTSA is also interested in learning whether 
motorcycle owners are experiencing problems with 
gas tank filler caps. NHTSA is reactivating its in- 
vestigation of these caps on Honda motorcycle 
models CB 350, 450, 500 & 750. This investigation, 
which had been suspended for some time, has been 
reopened because of a number of recent reports 
indicating that dislodgement of the gas tank filler 
cap may result in fuel leakage & the possibility of 
gas being ignited 


Consumer deputies & bicycles 


Consumer Product Safety Commission (CPSC) is using especially 
trained volunteers, called Consumer Deputies, to alert retailers to the new 
bicycle regulations which went into effect May 11 (CONSUMER REGISTER: 
Feb. 15, 1976, Dec. 1 & July 15, 1975). 


Over 300 “deputies” will be going to the retailers in their area, explaining 
the new regulation & giving out information packets. The regulation was is- 
sued by CPSC to help curb the estimated 476,000 bicycle-related injuries that 
are treated each year in hospital emergency rooms. The regulations include 
requirements for reflectors, minimum braking, reduction in exposure to sharp 
edges & points, fork & wheel strength, assembly instructions & labeling. 
Bicycles that do not meet the new requirements will be banned & manufactur- 
ers, distributors & retailers selling these bicycles will be required to buy them 
back from the consumer. 


CPSC has already reached a large number of bicycle outlets with informa- 
tion about the regulations & the Consumer Deputy program is aimed at aug- 
menting this effort. Deputies will focus on bicycle sales sections in depart- 
ment, discount, drug & hardware stores. 


If you are interested in finding out more about the Consumer Deputy pro- 
gram or the new bicycle safety regulations, call CPSC’s toll-free hotline at 
800-638-2666 (Maryland residents only: 800-492-2937). 


New Federal publications 


Consumer Product Safety Commission (CPSC) is making available sev- 
eral fact sheets & booklets of interest to consumers: 1) a fact sheet on Regula- 
tions under the Federal Hazardous Substances Act describes how CPSC regu- 
lates hazardous products (Technical Fact Sheet #4); 2) a fact sheet on the 
Consumer Deputy Program details how CPSC uses trained volunteers to check 
out specific products for compliance with CPSC regulations (Fact Sheet 80); 3) a 
fact sheet about Antenna Electrocutions discusses how to avoid this hazard 
(Fact Sheet 88); 4) a brochure entitled Don’t be Flaky in the Snow gives tips on 
safe snowmobiling; & 5) a booklet entitled Take a Close Look describes CPSC’s 
openness policy. To get copies of any of these publications, write: Consumer 
Product Safety Commission, Washington, DC. 20207. 
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